
 

Cornerstone Initiatives & Events 

Each year, we plan and execute two dozen events. While the type of events remain the same, the topics, speakers, 

and overarching themes continuously evolve to mesh seamlessly with local and national AAF goals. Instead of 

segregating initiatives and subject matter, we actively look for ways to incorporate diversity, education, and 

government relations into individual events, Ad Week, and the annual awards show. Combined, these events and 

initiatives make up the core of who we are as a club. 

Diversity Initiative Highlights 

Buffalo Prep Student Engagement Day 

Goal: Expose a younger, more diverse audience to careers in advertising. 

Execution: Moving into our fourth year running Student Engagement Day alongside Buffalo Prep, we again 

worked closely with the organization and a few of our member agencies to create a valuable day for students. 

Fifteen students toured three member agencies in downtown Buffalo, each with a different discipline. They began 

their day at Crowley Webb, a traditional advertising agency, touring the office and meeting with different 

departments, including account service, PR, and media. The students then participated in a creative brief exercise 

in which they were broken up into small groups, given a brief for Milk Duds, and asked to create a marketing 

piece to promote the product. The students performed this exercise twice, firstly with a general brief and secondly 

with more details to help showcase the importance of including the right information within a creative brief. 

Before heading to their second agency of the day, each group presented their ideas to the creative professionals to 

get a taste of what real pitching is like.  
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After a tour and Q&A session at mid-size agency, Mr. Smith, the day ended at dPost, a video and post-production 

company. There, the students learned about set dressing and how each space can be transformed depending on 

script needs. Students then received detailed descriptions of shooting and editing equipment and toured the 

production office where they finished the day watching a few different samples of dPost’s recent work, including 

traditional commercials and locally shot music videos. 

Results: Buffalo Prep Student Engagement Day was a success for another year with 15 students participating. 

Before leaving dPost, we asked students what they learned throughout the day. A majority of those in attendance 

were unaware of the career options in advertising until that day. They were also pleasantly surprised by the 

workplace environments and how non-corporate they felt. The day has turned into an annual event and has created 

a long-term partnership that our chapter is very excited about. [See exhibit 1] 

Spotlight Speaker: Keni Thacker 

Goal: Actively seek out and recruit guest speakers from diverse backgrounds to cover topics of inclusive 

advertising to be showcased in our annual Spotlight Speaker Series.  

Execution: Our Spotlight Speaker Series, in its fourth year, consists of four speaking events, each featuring a 

speaker from out of town. Because the series now has a strong foundation with our members, we felt that it was 

time to put an added emphasis on the most important industry topics, with diversity scoring high. Each year, our 

programming committee actively searches for the most qualified, diverse speakers that we can afford.  

In October, we hosted Kenny Thacker, who spoke on diversity, culture, and inclusion in the advertising industry. 

He noted that people of color make up only 30% of our industry co-workers. To combat that low representation, 

Keni suggested assessing our recruitment pipelines and considering new ways to recruit employees. He also 

described culture as a balance of learning, caring, purpose, and enjoyment. Keni urged companies and agencies to 

take an active part in their employees’ lives and get involved in what they are doing, inside and outside of work. 

Results: Keni’s speech drew a total of 63 attendees, ranging from entry level personnel up to agency executives 
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and founders. Member feedback was positive. They were impressed and thanked us for dedicating the final night 

of Ad Week to diversity. [See exhibits 2a & 2b] 

CommUNITY Award for Inclusive Advertising 

Goal: Provide a platform to recognize professional advertising that increases viewers’ perceptions and 

understanding of multicultural communities. 

Execution: Created after attending the 2017 Mosaic Awards, the CommUNITY Award for Inclusive Advertising 

is another opportunity to bring diversity and inclusivity to the forefront of our local ad community. Now in its 

third year, this award falls under the “special award” category of our award show each spring. 

Results: Our panel of out-of-market judges awarded The Martin Group’s drag-inspired and LGBTQ+ inclusive 

award show work, “Saints + Sinners,” as our third annual CommUNITY Award winner at Buffalo’s 2020 

American Advertising Awards hosted on Friday, March 6, 2020. [See exhibit 3] 

Advertising Education Initiative Highlights 

Advertising Education for the Profession 

Many of our events are designed to teach and provide value to our members. Two of our most valuable 

educational event programs are our members-only Skillshops and our Spotlight Speaker Series. The Skillshops 

allow for hands-on learning experiences with an expert providing detailed guidance and best practices. 

Meanwhile, the Spotlight Speaker Series brings in experts from out of town to speak on a wide range of subject 

matter. Both of these series have even generated new memberships, inspiring people to join AAF Buffalo for a 

chance to attend or obtain discounted tickets. Our events include:  

- Signature Speaker: David Beebe – May 2019 – “Why, How, and ROI of Brand Storytelling”  

[See exhibit 4] 

- Spotlight Speaker Series: Keni Thacker – October 2019 – “What’s Culture Got to Do With It?” [See 

exhibit 5] 
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- Spotlight Speaker Series: Rob Baiocco – November 2019 – “No Other Business I'd Rather Be In: A 

Life-Long Love Affair With Advertising From Buffalo to NYC” [See exhibit 6] 

- Adsecutive Panel – October 2019  – A new event featuring local advertising executives answering 

questions and offering advice to audience members. [See exhibit 7] 

- Skillshop: How to Plan a Fire (Not FYRE) Festival – March 2019 – A high-level look at music festival 

planning, branding, video production, as well as what it takes to create authentic experiences, manage 

crazy deadlines, and understand audiences. [See exhibit 8] 

- Skillshop: Influencing the Influencer – April 2019 – A guide to finding and working with influencers. 

[See exhibit 9]  

- Skillshop: Content Strategy – October 2019 – How to plan for content creation. 

- Skillshop: Design Tips for Personalized Marketing Campaigns – February 2020 – Tips and tricks to 

get the most out of print materials, as well as information on proper document setup. [See exhibit 10] 

Goal: Continue to increase member value through niche skillshops and out-of-town speakers. 

Tactics: We provide education to professionals in our community via the following: 

- Planning – A committee focused on programming meets monthly to discuss new event ideas, and then 

presents plans to the board at monthly board meetings. 

- Analysis – After events, we always discuss the positives and negatives of the event along with member 

feedback we received. This review helps us determine areas of improvement and generate new ideas. 

- Events – The events listed above create a forum that provides value and interest to all advertising 

professionals, from agencies to in-house marketing departments. We not only provide professional 

development opportunities to our members, but we also aim to educate those outside the industry. 

- Social Media – For those who follow our social media platforms, they are informed of upcoming events 

and can view recaps of events they may have missed. This engagement allows for better communication 

and an effective way for us to connect with those interested in staying informed. [See exhibit 11] 

- Self-Promotion – As a club, we strive to build awareness and fully communicate the resources available 

to members and non-members. We promote ourselves so that we can gain members, connect followers 
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with other professionals, and continue to finance bringing in experts in their fields who can better educate 

our local advertising community. [See exhibit 12] 

Results: In total, 321 people – primarily members – attended our professional education events this year. This 

participation level is on par with attendance numbers in years past. [See exhibit 13] 

Advertising Education for Students 

While we encourage our students to attend any of our events, we also have events that are specifically targeted 

towards benefiting and educating our local students who are interested in advertising. Building on the success of 

last year’s decision, we continued to offer free tickets to all student events for student members. Student events 

are focused either on providing scholarship offerings or connecting students with professionals, giving students 

the opportunity to network with people already in the industry and learn from those experts. Over the past year, 

these events have included: 

- Portfolio Review – This day-long event gives students the opportunity to talk through their portfolio and 

consult with successful local creative experts on how to improve their work. The three junior-year 

students with the best portfolios at the event win scholarships from our club. [See exhibit 14] 

- Big Tip-Off – This event raises money that goes directly to our student scholarship fund. One of our more 

popular events, it raised a record-setting $5,000 this year. [See exhibit 15] 

- Buffalo Prep Student Day – In partnership with Buffalo Prep, this day-long event exposes high 

schoolers to career possibilities in the world of advertising. [See exhibit 1] 

- Portfolio Seminar – Local creatives hold a Q&A panel to teach students what it takes to build a portfolio 

and stand out amongst the competition when applying for jobs. [See exhibit 16] 

- Brand Hack – This year, we held our fifth installment of this now annual event that allows students a 

hands-on opportunity to create their own brand while receiving guidance from creative professionals. 

Students are divided into teams captained by a professional. Together, they work for four-and-a-half 

hours to compete and create a branded look for a non-profit company. This year’s benefactor was Family 

Promise of Western New York, an emergency shelter for homeless families. [See exhibit 17] 
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- Meet Your Future Agency Tour – In one afternoon, students were guided to several of our corporate 

member agencies, all located downtown on Main Street, for 30-minute tours and talks on job descriptions, 

internship information, and a Q&A session. [See exhibit 18] 

Goal: Increase student involvement in AAF Buffalo. 

Tactics: Accomplishing these goals was possible based on the following: 

- Events – The above events provide the chance for students to connect and network with local 

professionals while gaining knowledge that will help them start their careers.  

- Scholarships – We provide scholarship opportunities to encourage studying advertising. 

- Don Nichols Competition – Our 21st annual design competition, this offering welcomes students to 

compete, entering a creative piece (in any medium they choose) based on the designated theme. The top 

three students are awarded scholarships. [See exhibit 19] 

- Social Media – Through these channels, we can keep students updated in real time about our events and 

how we can support them in their education and future career. [See exhibit 20] 

Results: In total, 276 students – primarily members – attended our student education events this year. This level 

of participation is on par with attendance numbers in years past. [See exhibit 21] 

Government Relations Initiative Highlights 

Ad Week Proclamations from City and County 

AAF Buffalo provides programs for both professionals and students in the local advertising industry, but 

individuals who are not part of that community likely do not know much about our organization, as is often the 

case with government leadership as well. Each year in the fall, we hold Advertising Week, featuring events for 

students and professionals in an effort to provide professional development and networking and to celebrate our 

great industry. The last few years, this week of events has presented a prime opportunity to contact the mayor’s 

and county executive’s offices and strengthen the relationship between AAF Buffalo and local government 

leadership. 
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Goal: Raise awareness of AAF Buffalo among City of Buffalo and Erie County leadership. 

Tactics: Leveraging our PR contacts from board members, we reached out to Buffalo Mayor Byron Brown’s 

staff, as well as Erie County Executive Mark Poloncarz’s office, to share our plans for Advertising Week and seek 

a proclamation that October 7–11, 2019 is Advertising Week in Buffalo.  

Results: The mayor thanked us for our continued efforts and issued us a proclamation for the fourth year in a row. 

The county executive also congratulated us on our local community work and issued us a proclamation for the 

second year in a row. [See exhibits 22 & 23] 

American Advertising Awards Initiative Highlights 

Preview Night – ADDYs Underground 

Goal: Showcase the work submitted to the annual awards show. 

Execution: We offered an early-bird ticket option for our awards show that included free admission to Preview 

Night. This discount was intended to incentivize people to buy tickets for both events as a way to maximize the 

ticket value for our supporters.  

Results: This year's Preview Night was attended by 173 people, which was on par with last year’s mark of 175. 

The attendance number alone speaks volumes about the success of the event. We continue to set new 

year-over-year chapter records, and Preview Night delivers a great value to many attendees, most notably those 

given a chance to have their work seen by even more eyes within the industry. Feedback was very positive, as this 

event is beloved, and we’ve managed to increase its profitability through a strong relationship with the venue, Big 

Ditch Brewing Company. [See exhibit 24] 

American Advertising Awards – ADDYs Underground 

Event Details: The local American Advertising Awards is the industry’s largest creative competition in our area. 

The show’s theme for this year: “Speakeasy 2020.” 

Execution: This year’s show was held at Town Ballroom – a local concert venue in downtown Buffalo with the 

ability to hold 500+ people. The show format was revamped this year to give guests the feel of exploring different 
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rooms within a 1920s speakeasy. One area showed the winner work on a looping video reel, while another area 

featured cashless casino tables for people to play. For our biggest awards of the night, such as Best In Show, 

everyone was brought together in the main room for a 30-minute presentation. This year's awards show was 

attended by 438 people, surpassing last year’s mark of 420 and making it our most-attended American 

Advertising Awards for the third year in a row.  

Results: The American Advertising Awards continues to be our most successful event. As with Preview Night, 

we continue to set new year-over-year chapter records. The show offers our members, students, and others in our 

community immense value. Feedback from this year indicates that people enjoyed the new format and found they 

were able to chat with more people than ever while still appreciating the work and watching the special award 

speeches. [See exhibits 25] 
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Exhibit 1 – Buffalo Prep Student Engagement Day 
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Exhibit 2a – Keni Thacker with Attendees of His Speech and Presenting  

 

Exhibit 2b – 2019 AAF Buffalo Ad Week Survey Responses on Keni’s Speech 
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Exhibit 3 – CommUNITY Award Call for Entries and Winner Show Book Page 
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Exhibit 4 – Signature Speaker: David Beebe Recap Blog 
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Exhibit 5 – Spotlight Speaker Series: Keni Thacker Recap Blog 
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Exhibit 6 – Spotlight Speaker Series: Rob Baiocco Recap Blog 
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Exhibit 7 – Adsecutive Panel Recap Blog 
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Exhibit 8 – Skillshop: How to Plan a Fire (Not FYRE) Festival Recap Blog 
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Exhibit 9 – Skillshop: Influencing the Influencer Recap Blog 
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Exhibit 10 – Skillshop: Design Tips for Personalized Marketing Campaigns Recap Blog 
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Exhibit 11 – Professionals-Focused Social Media Examples 
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Exhibit 12 – Club Self-Promotion 
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Exhibit 13 – Professionals Education Event Numbers 

Event 19/20 Attendance 

Signature Speaker: David Beebe 59 

Spotlight Speaker: Keni Thacker 63 

Spotlight Speaker: Rob Baiocco 82 

Adsecutive Panel 46 

Skillshop: How to Plan a Fire (Not FYRE) Festival 21 

Skillshop: Influencing the Influencer 20 

Skillshop: Content Strategy 14 

Skillshop: Design Tips for Personalized Marketing Campaigns 16 

TOTAL 321 
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Exhibit 14 – Portfolio Review Recap Blog 
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Exhibit 15 – The Big Tip-Off Recap Blog 
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Exhibit 16 – Portfolio Seminar Recap Blog 
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Exhibit 17 – BrandHack 2020 Recap Blog 
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Exhibit 18 – Fall Agency Tour Recap Blog 
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Exhibit 19 – 2019 Don Nichols Scholarship Winners 
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Exhibit 20 – Student-Focused Social Media 

 

Exhibit 21 – Student Education Event Numbers 

Event 19/20 Attendance 

Portfolio Review 25 

Big Tip-Off 173 

Buffalo Prep Student Day 15 

Portfolio Seminar 16 

BrandHack 21 

Meet Your Future Agency Tour 26 

TOTAL 276 
 

28 



Exhibit 22 – Advertising Week Mayoral Proclamation 

 

Exhibit 23 – Advertising Week County Proclamation 
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Exhibit 24 – Preview Night Promotion and Event Stills 
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Exhibit 25 – American Advertising Awards Promotion and Event Stills 
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